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Criteria Used for Analysis
Incore: Incorre: Incorre: Incomre: Incorre:
Median Household Householder Age 25- Householder Age 35- Householder Age 45- Householder Age 55-
Income 34 4 54 64
$66,046 $66,249 $74,244 $71,591 $64,678
Consumer Segmentation
Life Mode Urbanization
What are the Ethnic Enclaves Where do people Suburban Periphery

people like that

Established diversity—young, Hispanic homeowners

like this usually

Affluence in the suburbs, manied couple-families,

live in this area? : o live?
with families longer commutes

Top Tapestry Up and Coming American

Segments Families Dreamers Green Acres Down the Road Middleburg

% of Households 5,648 (68.4%) 1,329 (16.1%) 485 (5.9%) 450 (5.5%) 142 (1.7%)

Lifestyle Group Ethnic Enclaves Ethnic Enclaves Cozy Country Living Rustic Qutposts Family Landscapes

Urbanization Group Suburban Periphery Urban Periphery Rural Semirural Semirural

Residence Type Single Family Single Family Single Family Mobile Homes Single Family

Household Type Manied Couples Manied Couples Manied Couples Manied Couples Manied Couples

Average Household Size 3.1 3.16 2.69 2.74 2.73

Median Age 30.7 31.8 43 34.3 35.3

Diversity Index 72.4 83.3 24 70.5 46.3

Median Household Income $64,000 $48,000 $72,000 $36,000 $55,000

Median Net Worth $96,000 $53,000 $226,000 $30,000 $89,000

Median Home Value $174,000 $130,000 $197,000 $104,000 $158,000

Homeownership 741 % 65 % 86.7 % 66.4 % 743 %

Employment Professonal or Servicesor Professonal or Servicesor Professonal or
Services Adminigtration Management Adminigtration Services

Education College Degree High School Graduate  College Degree High School Graduate  College Degree

Preferred Activities Visit theme parks, zoos Own feature-ich cell Are member of Visit chat rooms; play ~ Buy children'stoysand
. Contract for home phones. Pay bills, veterans club, gamesonline . Go clothes. Go hunting,
and landscaping socialize online. fratemal order . Do hunting, fishing. bowling, target
ervices home improvement shooting.

projects.

Financial Hold student loans, Spend money Bank pay billsonline  Prefer convenience of ~ Camry some debt;

mortgages carefully; buy frozen meals, fast food  invest for future
necessties

Media Go online to shop, Listen to urban or Watch TV by satellite ~ Watch Animal Planet ~ Watch country,
bank, for Hispanic radio on satellite TV Chrigian TV channels
entertainment

Vehicle Own late-model One or two vehicles Own truck'SUV Bought used vehicle Own trucks, SUVs
compact car, SUV last year
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Thisisthe In thisarea In the United States
(o) (o)

#1 68.4% 2.5%

dominant segment of householdsfall of householdsfall

for this area into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

Up and Coming Families is a marketin « New suburban periphery: new familiesin new
transition--residents are younger and hof’s " S’bd""?ons .
more mobile and ethnicallydiverse than ~ « Building began in the housing boom of the

) . i 2000s and continuesin this fast-growing
the previous generation. They are martet.
af“?"uous’ working h?rd to get ahead' a'_"d o Single-family homeswith a median value of
willing to take some risks to achieve their $174,000 and a lower vacancy rate.
goals.. The reoe§sion has impacted their « The price of affordable housing: longer
financial well-being, but they are commute times.
optimistic. Their homes are new; their
families are young. And this is one of the
fastest-growing markets in the country.

Socioeconomic Traits
o Education: 66% have some college education
or degree(s).

o Hard-working labor force with a participation
rate of 71% and low unemployment at 7%.

¢ Most households (63%) have two or more
workers.

o Careful shoppers, aware of prices, willing to
shop around for the best dealsand open to
influence by others opinions.

o Seekthe latest and best in technology.

¢ Young familiesill feathering the nest and
edablishing their style.

Market Profile

Rely on the Intemet for entertainment,
information, shopping and banking.

Prefer imported SUVs or compact cars, late
models.

Carry debt from credit card balances to student
loans and mortgages, but also maintain
retirement plans and make charitable
contributions.

Busy with work and family; use home and
landscaping servicesto save time.

Find leisure in family activities movies at
home, tripsto theme parks or the zoo, and
sports, from backpacking and baseball to
weight lifting and yoga.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

American Dreamers

Thisisthe

#2

dominant segment
for this area

In thisarea

16.1%

of householdsfall
into this ssgment

In the United States

1.5%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Located throughout the South and West,
most American Dreamers residents own
their own homes, primarily single-family
housing--farther out of the city, where
housing is more affordable. Median
household income is slightly below
average. The majority of households
include younger married-couple families
with children and, frequently,
grandparents. Diversityis high; many
residents are foreign born, of Hispanic
origin. Hard work and sacrifice have
improved their economic circumstance as
they pursue a better life for themselves
and their family. Spending is focused
more on the members of the household
than the home. Entertainment includes
multiple televisions, movie rentals and
video games at home or visits to theme
parks and zoos. This market is connected
and adept at accessing what they want
from the Internet.

Our Neighborhood

o American Dreamers resdents are family-centric
and diverse. Mogt are manied couples with
children of all agesor single parents;
multigenerational homes are common.

o Average household size ishigher than U.S.
average at 3.16.

o Resdentstend to live further out from urban
centers-more affordable single-family homes
and more elbow room.

e Tenure isdightly above average with 65%
owner occupancy; primarily single-family
homeswith more mortgages and dightly
higher monthly costs.

e Three quarters of all housing were built since
1970.

¢ Many neighborhoods are located in the urban
periphery of the largest metropolitan areas
across the South and West.

o Mog households have one or two vehicles
available and a longer commute to work

Socioeconomic Traits

« While nearly 16% have eamed a college
degree, the majority, or 63%, hold a high
school diploma only or spent some time at a
college or universty.

o Unemployment is higher at 10.7%; labor force
participation isalso higher at 67%.

o Most American Dreamers residents derive
income from wages or salaries, but the rate of
poverty isa bit higher in this market.

e They tend to spend money carefully and focus
more on necessities.

e They are captivated by new technology,
particularly feature-rich smartphones.

o Connected: They use the Intemet primarily for
socializing but also for convenience, like
paying billsonline.

Market Profile

o \When dining out, these resdents favor fagt-
food dining places such as Taco Bell or
Wendy's aswell asfamily-friendly restaurants
like Olive Garden, Denny's or IHOP.

o Cell phones are preferred over landlines.

« Favorite channelsinclude Animal Planet,
MTV, Cartoon Network, and Disney, aswell as
programming on Spanish TV.

¢ Resdentslisten to urban or Hispanic radio.

o During the summer, family outingsto theme
parks are especially popular.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe In thisarea In the United States
(0) (o)

#3 9.9% 3.2%

dominant segment of householdsfall of householdsfall

for thisarea into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

The Green Acres lifestyle features country « Rural enclavesin metropolitan areas, primarily
liing and self-reliance. They are avid do-it- g”;vtvﬁ’éﬂgigeéﬁﬂﬂ?;homesW‘th acreage,
yourselfers, maintaining and remodeling

their homes, with all the necessary power * th.e past 10_years . . )
tools to accomplish the jobs. Gardening, y ﬂggilae‘nfe\‘g]'& g}"g%?%%‘op'ed housing, with a
especially growing vegetables, is also a o

priority, again with the right tools, tillers, * mg‘;’ﬁm‘;‘,”ﬂ;,gg‘?"'y maried couples
tractors and riding mowers. Qutdoor living

also features a variety of sports: hunting
and fishing, motorcycling, hiking and
camping, and even golf. Self-described
consenvatives, residents of Green Acres °
remain pessimistic about the near future = *
yet are heavilyinvested in it.

Socioeconomic Traits

Education: 60% are college educated.

Unemployment islow at 6%; labor force
participation rate ishigh at 67.4%.

o Income isderived not only from wages and
salaries but also from self-employment (more
than 15% of households), investments (30% of
households), and increasingly, from retirement.

e They are cautious consumerswith a focuson
quality and durability.

o Comfortable with technology, more as a tool
than a trend: banking or paying billsonline is
convenient; but the Intemet is not viewed as
entertainment.

o Economic outlookis professed as pessimistic,
but consumers are comfortable with debt,
primarily as home and auto loans, and
investments.

Market Profile

Purchasing choicesreflect Green Acres
residents country life, including a variety of
vehicles from trucks and SUVsto ATVsand
motorcycles, preferably late model.

Homeowners favor DIY home improvement
projects and gardening.

Media of choice are provided by satellite
senvice, radio and televison, also with an
emphasis on country and home and garden.

Green Acres residents pursue physical fitness
vigoroudy, from working out on home exercise
equipment to playing a variety of sports.

Residents are active in their communities and
a variety of social organizations, from fratemal
orders to veterans clubs.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

Down the Road

Thisisthe

#4

dominant segment
for this area

In thisarea

5.5%

of householdsfall
into this ssgment

In the United States

1.1%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Down the Road is a mix of low-density,
semi-rural neighborhoods in large
metropolitan areas; half are located in the
South, with the rest chieflyin the Westand
Mdwest. Amost half of householders live
in mobile homes; approximately two-fiths
live in single-familyhomes. These are
younger, diverse communities, with the
highest proportion of American Indians of
any segment. These family-oriented
consumers value their traditions. Workers
are in senice, retail trade, manufacturing
and construction industries, with higher
proportions in agriculture and mining,
compared to the U.S. in general. This
market has higher unemployment, much
lower median household income and
home value, and a fifth of households with
income below poverty level.

Our Neighborhood

o Two-thirds of households are owned.

o Family market, primarily maried couples or
sngle-parent households.

e Close to half of all householdslive in mobile
homes.

o Fourfifths of householdswere built in 1970 or
|ater.

o About 18% of owned homes are valued under
$50,000 (more than three timesthe U.S.
percentage).

Socioeconomic Traits

¢ Education completed: 37% with a high school
diploma only, 38% with some college
education or a degree.

o Unemployment rate is 11.6%, higher than the
U.S. rate.

o Labor force participation rate is 59.6%, dightly
lower than the U.S.

o Family-oriented, outgoing consumers; they
place importance on preserving time-honored
customs.

e They put a premium on convenience rather
than health and nutrition.

Market Profile

Purchased a used vehicle in the pagt year,
likely maintaining the vehicle themselves.

Routinely stop by the convenience store to
purchase a lottery ticket.

Participate in fishing and hunting.
Vist chat roomsand play gamesonline.

Ligten to the radio, especially at work with a
preference for rap, R&B and hip-hop music.

Enjoy programs on Animal Planet, typically
watching via satellite dish.

Often prepare quickmeals, usng packaged or
frozen dinner entrees.

Favorite fast food: pizza.

Frequent Walmart for all their shopping needs
(groceries, clothing, phamacy, etc.).

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

Middleburg

Thisisthe

#5

dominant segment
for this area

In thisarea

1.7%

of householdsfall
into this ssgment

In the United States

2.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Mddleburg neighborhoods transformed
from the easy pace of country living to
semi-rural subdivisions in the last
decade, when the housing boom reached
out. Residents are conservative, family-
oriented consumers. Still more country
than rock and roll, they are thrifty but willing
to carry some debt and are already
investing in their futures. Theyrelyon their
smartphones and mobile devices to stay
in touch and pride themselves on their
expertise. They prefer to buy American and
travel in the U.S. This market is younger
but growing in size and assets.

Our Neighborhood

o Semi-ural localeswithin metropolitan areas.

o Neighborhoods changed rapidly in the
previous decade with the addition of new
single-family homes.

o Include a number of mobile homes.

« Affordable housing, median value of $158,000
with a low vacancy rate.

e Young couples, many with children; average
household sze is2.73.

Socioeconomic Traits

o Education: 66% with a high school diploma or
some college.

e Unemployment rate lower at 7.4%.

o Labor force participation typical of a younger
population at 66.7%.

o Traditional values are the nom here—faith,
country and family.

o Prefer to buy American and for a good price.

« Comfortable with the latest in technology, for
convenience (online banking or saving money
on landlines) and entertainment.

Market Profile

¢ Resdentsare partial to trucks, SUVs, and
occasionally, convertibles or motorcycles.

o Entertainment is primarily family-oriented, TV
and movie rentals or theme parks and family
restaurants.

o Spending priorities also focus on family
(children's toys and apparel) or home DIY
projects.

o Sportsinclude hunting, target shooting,
bowling and baseball.

¢ TV and magazines provide entertainment and
information.

o Media preferencesinclude country and
Chrigtian channels.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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3 mile radius near Manor, TX 78653: Population Comparison

Total Population

This chart shows the total population in
an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

3 mites

16,057

31,406

Population Density

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

3 mites

7844

367.0

Population Change Since 2010

This chart shows the percentage change
in area's population from 2010 to 2020,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 mites

26.12%

19.63%

Il 2020
2025 (Projected)
Total Daytime Population 3 miles

This chart shows the number of people
who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 3 miles

Smiles [BERE
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Daytime Population Density

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

5 miles

M 3 miles

Average Household Size 3 miles

This chart shows the average household 3.39

Gortios e wih ofer smiles |
geographies.

Data Source: U.S. Census American 3.38

Community Survey via Esi, 2020
Update Frequency: Annually

Il 2020
2025 (Projected)
Population Living in Family 3miles |
Households 14,052
This chart shows the percentage of an smiles |
area’s population that livesin a
housshold with one or more individuals 27472

related by birth, manmiage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)
Female / Male Ratio 3 miles s

This chart shows the ratio of femalesto
malesin an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

51.4% 48.6%
51.1% 48.99%

I Women 2020
Men 2020
Wormen 2025 (Projected)
Men 2025 (Projected)
& RPR s SRR iy S e e 3/9/2022
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3 mile radius near Manor, TX 78653: Age Comparison

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 mites

30.1

30.4

Il 2020
2025 (Projected)
Population by Age cnicren
This chart breaks down the population of 18.2%
;2;";15:;:? S.g'jocl;;msAmerican Tweens _
Community Survey via Esi, 2020 5.4%
Update Frequency: Annually Teens _
B 2020 10.4%
20 ) 2cc |
14.9%
20 | —
13.0%
14.0%
8.3%
5.5%
2.6%
Over 80 - 0.9%
0.8%
@ RPR R R i 3912022
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3 mile radius near Manor, TX 78653: Marital Status Comparison

Married / Unmarried Adults
Ratio

This chart shows the ratio of maried to
unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
B Veried
Unmarried

3 miles soz

5 miles 51.8%

Married

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles
smies

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles [ERES

smies

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles
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3 mile radius near Manor, TX 78653: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

3 mites

£94,000

$91,564

Median Household Income

This chart shows the median household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

3 mites

£80,780

573,822

Per Capita Income
This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

3 mites

$27,760

$27,079

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles LT
5 miles QRS
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

I Travis County
B Texas
USA
Employment Count by Education
InduStry Manufacturing  BEkEN
This chart showsindustriesin an area Health Care and Social Assistance [k
and the number of people employed in
each category. Professional, Scientific and Technical
Data Source: Bureau of Labor Statitics Retail Trade PEE)
via Esi, 2020

Construction &2

[}
I I

Update Frequency: Annually
Other Gk

Transportation and Warehousing ekl

Finance and Insurance WEE
Public Administration

Accommodation and Food

L
o
(=1

Administrative Support and Waste Management
Wholesale Trade
Real Estate, Rental and Leasing

Information

Utilities

Mining

Arts, Entertainment and Recreation

-
[Sg]

Agriculture, Forestry, Fishing and Hunting

(%]
S

Business Management
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3 mile radius near Manor, TX 78653: Education Comparison

Less than 9th Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement issome high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

Yo
Yo
Yo

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispasing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles EXE&*

Smiles RS

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

‘ u

3 miles BLETHA

Smiles Pkl

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement issome
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

smies

& RPR
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Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isan associate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 mies

CEnlIEE 21.5%

Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

5 miles

& RPR
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3 mile radius near Manor, TX 78653: Commute Comparison

Average Commute Time

This chart shows average commute times

to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

<5 Minutes
5-10 Minutes
10-15 Minutes
15-20 Minutes

B o

Yo
Yo

Update Frequency: Annually 20-25 Minutes IR
25-30 Minutes pEEE
B Agregated Places 30-35 Minutes [ETXLD
3540 Minutes REREE
4045 Minutes
45-60 Minutes
60-20 Minutes
=90 Minutes
How People Get to Work Drive Alone
This chart shows the types of carpool

transportation that residents of the area
you searched use for their commute, by
percentage of an area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020
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3 mile radius near Manor, TX 78653: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

+18.2%

Median Listing Price

This chart displays the median lising
price for homesin this area, the county
and the date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

Travis County EssERst
Texas [EsSEUNN]
(WY 5135,000

12 mo. Change in Median
Listing Price

This chart displaysthe 12-month change
in the median listing price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly
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Traffic Counts

Airpo'r"[‘ 53
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npie &'»;& Keyboard shortcuts Map data ©2022 Google Terms of Use Report a map error
Daily Traffic Counts: Up 6,000 / day 6,001 — 15,000 & 15,001 — 30,000 30,001 —50,000 A 50,001 —100,000 4 Over 100,000/ day
57,410 54,202 52,226 45,172 45,027
2021 Est. daily 2021 Est. daily 2021 Est. daily 2021 Est. daily 2021 Est. daily
traffic counts traffic counts traffic counts traffic counts traffic counts
Street: US Highway 290 Street: Pickle Parkway Street: US Highway 290 Street: Manor Expressway Street: US Highway 290
Cross: Manor Middle School Cross: E Hwy 290 Svc Rd Cross: N San Marcos St Cross: Tx Hwy 130 Svc Rd Cross: FM 973
Rd _ Cross Dir: SE Cross Dir: SW Cross Dir: SW Cross Dir: W
Cross Dir: SW Dist: 0.15 miles Dist: 0.19 miles Dist: 0.1 miles Dist: 0.13 miles
Dist: 0.16 miles
Historical counts Historical counts Historical counts Historical counts
Historical counts
2019 A 53,846 AADT 2019 A 51,848 AADT 2019 43,994 AADT 2019 44,701 AADT
2019 A 59,089 AADT
2018 A 51,658 AADT 2018 A 51,848 AADT 2018 44,215 AADT 2018 44,701 AADT

2018 A 54,210 AADT

NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)

C ight 2022 Real Pro R LLC. All Rights Reserved.
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Spencer Collins | Broker
Texas Real Edtate License: 345335

MCALLISTER
SASSOCIATES

REAL ESTATE SERVICES

Work: (512) 536-7829 | Mobile: (512) 789-0909 |
Fax: (512) 472-2905

Main: spence@matexas.com
Broker: http://www.matexas.com/people/spence-collins

McAllister & Associates
201 Barton Springs Road
Austin, TX 78704
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Criteria Used for Analysis
Incore: Incorre: Incorre: Incomre: Incorre:
Median Household Householder Age 25- Householder Age 35- Householder Age 45- Householder Age 55-
Income 34 4 54 64
$66,046 $66,249 $74,244 $71,591 $64,678
Consumer Segmentation
Life Mode Urbanization
What are the Ethnic Enclaves Where do people Suburban Periphery

people like that

Established diversity—young, Hispanic homeowners

like this usually

Affluence in the suburbs, manied couple-families,

live in this area? : o live?
with families longer commutes

Top Tapestry Up and Coming American

Segments Families Dreamers Green Acres Down the Road Middleburg

% of Households 5,648 (68.4%) 1,329 (16.1%) 485 (5.9%) 450 (5.5%) 142 (1.7%)

Lifestyle Group Ethnic Enclaves Ethnic Enclaves Cozy Country Living Rustic Qutposts Family Landscapes

Urbanization Group Suburban Periphery Urban Periphery Rural Semirural Semirural

Residence Type Single Family Single Family Single Family Mobile Homes Single Family

Household Type Manied Couples Manied Couples Manied Couples Manied Couples Manied Couples

Average Household Size 3.1 3.16 2.69 2.74 2.73

Median Age 30.7 31.8 43 34.3 35.3

Diversity Index 72.4 83.3 24 70.5 46.3

Median Household Income $64,000 $48,000 $72,000 $36,000 $55,000

Median Net Worth $96,000 $53,000 $226,000 $30,000 $89,000

Median Home Value $174,000 $130,000 $197,000 $104,000 $158,000

Homeownership 741 % 65 % 86.7 % 66.4 % 743 %

Employment Professonal or Servicesor Professonal or Servicesor Professonal or
Services Adminigtration Management Adminigtration Services

Education College Degree High School Graduate  College Degree High School Graduate  College Degree

Preferred Activities Visit theme parks, zoos Own feature-ich cell Are member of Visit chat rooms; play ~ Buy children'stoysand
. Contract for home phones. Pay bills, veterans club, gamesonline . Go clothes. Go hunting,
and landscaping socialize online. fratemal order . Do hunting, fishing. bowling, target
ervices home improvement shooting.

projects.

Financial Hold student loans, Spend money Bank pay billsonline  Prefer convenience of ~ Camry some debt;

mortgages carefully; buy frozen meals, fast food  invest for future
necessties

Media Go online to shop, Listen to urban or Watch TV by satellite ~ Watch Animal Planet ~ Watch country,
bank, for Hispanic radio on satellite TV Chrigian TV channels
entertainment

Vehicle Own late-model One or two vehicles Own truck'SUV Bought used vehicle Own trucks, SUVs
compact car, SUV last year

& RPR R e B g e (Y 3/9/2022
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Thisisthe In thisarea In the United States
(o) (o)

#1 68.4% 2.5%

dominant segment of householdsfall of householdsfall

for this area into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

Up and Coming Families is a marketin « New suburban periphery: new familiesin new
transition--residents are younger and hof’s " S’bd""?ons .
more mobile and ethnicallydiverse than ~ « Building began in the housing boom of the

) . i 2000s and continuesin this fast-growing
the previous generation. They are martet.
af“?"uous’ working h?rd to get ahead' a'_"d o Single-family homeswith a median value of
willing to take some risks to achieve their $174,000 and a lower vacancy rate.
goals.. The reoe§sion has impacted their « The price of affordable housing: longer
financial well-being, but they are commute times.
optimistic. Their homes are new; their
families are young. And this is one of the
fastest-growing markets in the country.

Socioeconomic Traits
o Education: 66% have some college education
or degree(s).

o Hard-working labor force with a participation
rate of 71% and low unemployment at 7%.

¢ Most households (63%) have two or more
workers.

o Careful shoppers, aware of prices, willing to
shop around for the best dealsand open to
influence by others opinions.

o Seekthe latest and best in technology.

¢ Young familiesill feathering the nest and
edablishing their style.

Market Profile

Rely on the Intemet for entertainment,
information, shopping and banking.

Prefer imported SUVs or compact cars, late
models.

Carry debt from credit card balances to student
loans and mortgages, but also maintain
retirement plans and make charitable
contributions.

Busy with work and family; use home and
landscaping servicesto save time.

Find leisure in family activities movies at
home, tripsto theme parks or the zoo, and
sports, from backpacking and baseball to
weight lifting and yoga.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

American Dreamers

Thisisthe

#2

dominant segment
for this area

In thisarea

16.1%

of householdsfall
into this ssgment

In the United States

1.5%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Located throughout the South and West,
most American Dreamers residents own
their own homes, primarily single-family
housing--farther out of the city, where
housing is more affordable. Median
household income is slightly below
average. The majority of households
include younger married-couple families
with children and, frequently,
grandparents. Diversityis high; many
residents are foreign born, of Hispanic
origin. Hard work and sacrifice have
improved their economic circumstance as
they pursue a better life for themselves
and their family. Spending is focused
more on the members of the household
than the home. Entertainment includes
multiple televisions, movie rentals and
video games at home or visits to theme
parks and zoos. This market is connected
and adept at accessing what they want
from the Internet.

Our Neighborhood

o American Dreamers resdents are family-centric
and diverse. Mogt are manied couples with
children of all agesor single parents;
multigenerational homes are common.

o Average household size ishigher than U.S.
average at 3.16.

o Resdentstend to live further out from urban
centers-more affordable single-family homes
and more elbow room.

e Tenure isdightly above average with 65%
owner occupancy; primarily single-family
homeswith more mortgages and dightly
higher monthly costs.

e Three quarters of all housing were built since
1970.

¢ Many neighborhoods are located in the urban
periphery of the largest metropolitan areas
across the South and West.

o Mog households have one or two vehicles
available and a longer commute to work

Socioeconomic Traits

« While nearly 16% have eamed a college
degree, the majority, or 63%, hold a high
school diploma only or spent some time at a
college or universty.

o Unemployment is higher at 10.7%; labor force
participation isalso higher at 67%.

o Most American Dreamers residents derive
income from wages or salaries, but the rate of
poverty isa bit higher in this market.

e They tend to spend money carefully and focus
more on necessities.

e They are captivated by new technology,
particularly feature-rich smartphones.

o Connected: They use the Intemet primarily for
socializing but also for convenience, like
paying billsonline.

Market Profile

o \When dining out, these resdents favor fagt-
food dining places such as Taco Bell or
Wendy's aswell asfamily-friendly restaurants
like Olive Garden, Denny's or IHOP.

o Cell phones are preferred over landlines.

« Favorite channelsinclude Animal Planet,
MTV, Cartoon Network, and Disney, aswell as
programming on Spanish TV.

¢ Resdentslisten to urban or Hispanic radio.

o During the summer, family outingsto theme
parks are especially popular.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe In thisarea In the United States
(0) (o)

#3 9.9% 3.2%

dominant segment of householdsfall of householdsfall

for thisarea into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

The Green Acres lifestyle features country « Rural enclavesin metropolitan areas, primarily
liing and self-reliance. They are avid do-it- g”;vtvﬁ’éﬂgigeéﬁﬂﬂ?;homesW‘th acreage,
yourselfers, maintaining and remodeling

their homes, with all the necessary power * th.e past 10_years . . )
tools to accomplish the jobs. Gardening, y ﬂggilae‘nfe\‘g]'& g}"g%?%%‘op'ed housing, with a
especially growing vegetables, is also a o

priority, again with the right tools, tillers, * mg‘;’ﬁm‘;‘,”ﬂ;,gg‘?"'y maried couples
tractors and riding mowers. Qutdoor living

also features a variety of sports: hunting
and fishing, motorcycling, hiking and
camping, and even golf. Self-described
consenvatives, residents of Green Acres °
remain pessimistic about the near future = *
yet are heavilyinvested in it.

Socioeconomic Traits

Education: 60% are college educated.

Unemployment islow at 6%; labor force
participation rate ishigh at 67.4%.

o Income isderived not only from wages and
salaries but also from self-employment (more
than 15% of households), investments (30% of
households), and increasingly, from retirement.

e They are cautious consumerswith a focuson
quality and durability.

o Comfortable with technology, more as a tool
than a trend: banking or paying billsonline is
convenient; but the Intemet is not viewed as
entertainment.

o Economic outlookis professed as pessimistic,
but consumers are comfortable with debt,
primarily as home and auto loans, and
investments.

Market Profile

Purchasing choicesreflect Green Acres
residents country life, including a variety of
vehicles from trucks and SUVsto ATVsand
motorcycles, preferably late model.

Homeowners favor DIY home improvement
projects and gardening.

Media of choice are provided by satellite
senvice, radio and televison, also with an
emphasis on country and home and garden.

Green Acres residents pursue physical fitness
vigoroudy, from working out on home exercise
equipment to playing a variety of sports.

Residents are active in their communities and
a variety of social organizations, from fratemal
orders to veterans clubs.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

& RPR
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About this segment

Down the Road

Thisisthe

#4

dominant segment
for this area

In thisarea

5.5%

of householdsfall
into this ssgment

In the United States

1.1%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Down the Road is a mix of low-density,
semi-rural neighborhoods in large
metropolitan areas; half are located in the
South, with the rest chieflyin the Westand
Mdwest. Amost half of householders live
in mobile homes; approximately two-fiths
live in single-familyhomes. These are
younger, diverse communities, with the
highest proportion of American Indians of
any segment. These family-oriented
consumers value their traditions. Workers
are in senice, retail trade, manufacturing
and construction industries, with higher
proportions in agriculture and mining,
compared to the U.S. in general. This
market has higher unemployment, much
lower median household income and
home value, and a fifth of households with
income below poverty level.

Our Neighborhood

o Two-thirds of households are owned.

o Family market, primarily maried couples or
sngle-parent households.

e Close to half of all householdslive in mobile
homes.

o Fourfifths of householdswere built in 1970 or
|ater.

o About 18% of owned homes are valued under
$50,000 (more than three timesthe U.S.
percentage).

Socioeconomic Traits

¢ Education completed: 37% with a high school
diploma only, 38% with some college
education or a degree.

o Unemployment rate is 11.6%, higher than the
U.S. rate.

o Labor force participation rate is 59.6%, dightly
lower than the U.S.

o Family-oriented, outgoing consumers; they
place importance on preserving time-honored
customs.

e They put a premium on convenience rather
than health and nutrition.

Market Profile

Purchased a used vehicle in the pagt year,
likely maintaining the vehicle themselves.

Routinely stop by the convenience store to
purchase a lottery ticket.

Participate in fishing and hunting.
Vist chat roomsand play gamesonline.

Ligten to the radio, especially at work with a
preference for rap, R&B and hip-hop music.

Enjoy programs on Animal Planet, typically
watching via satellite dish.

Often prepare quickmeals, usng packaged or
frozen dinner entrees.

Favorite fast food: pizza.

Frequent Walmart for all their shopping needs
(groceries, clothing, phamacy, etc.).

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

Middleburg

Thisisthe

#5

dominant segment
for this area

In thisarea

1.7%

of householdsfall
into this ssgment

In the United States

2.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Mddleburg neighborhoods transformed
from the easy pace of country living to
semi-rural subdivisions in the last
decade, when the housing boom reached
out. Residents are conservative, family-
oriented consumers. Still more country
than rock and roll, they are thrifty but willing
to carry some debt and are already
investing in their futures. Theyrelyon their
smartphones and mobile devices to stay
in touch and pride themselves on their
expertise. They prefer to buy American and
travel in the U.S. This market is younger
but growing in size and assets.

Our Neighborhood

o Semi-ural localeswithin metropolitan areas.

o Neighborhoods changed rapidly in the
previous decade with the addition of new
single-family homes.

o Include a number of mobile homes.

« Affordable housing, median value of $158,000
with a low vacancy rate.

e Young couples, many with children; average
household sze is2.73.

Socioeconomic Traits

o Education: 66% with a high school diploma or
some college.

e Unemployment rate lower at 7.4%.

o Labor force participation typical of a younger
population at 66.7%.

o Traditional values are the nom here—faith,
country and family.

o Prefer to buy American and for a good price.

« Comfortable with the latest in technology, for
convenience (online banking or saving money
on landlines) and entertainment.

Market Profile

¢ Resdentsare partial to trucks, SUVs, and
occasionally, convertibles or motorcycles.

o Entertainment is primarily family-oriented, TV
and movie rentals or theme parks and family
restaurants.

o Spending priorities also focus on family
(children's toys and apparel) or home DIY
projects.

o Sportsinclude hunting, target shooting,
bowling and baseball.

¢ TV and magazines provide entertainment and
information.

o Media preferencesinclude country and
Chrigtian channels.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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5 mile radius near Manor, TX 78653: Population Comparison

Total Population

This chart shows the total population in
an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

16,057

5 miles | E R

31,406

Population Density

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

7844

5 miles SR

367.0

Population Change Since 2010

This chart shows the percentage change
in area's population from 2010 to 2020,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

26.12%

5 miles |

19.63%

Il 2020
2025 (Projected)
Total Daytime Population

This chart shows the number of people
who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 3 miles

5 miles Et&L
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Daytime Population Density

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

M 3 miles

-————
5 miles

Average Household Size

This chart shows the average household
size in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

339

s miles |

3.38

Il 2020
2025 (Projected)
Population Living in Family 3miles |
Households 14,052
Thischar hovstheperonizgefan 5 mikes
area’s population that livesin a
housshold with one or more individuals 27472

related by birth, manmiage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)
Female / Male Ratio 3 miles 48.6%

This chart shows the ratio of femalesto
malesin an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

51.4% 48.6%
51.1% 48.99%

I Women 2020
Men 2020
Wormen 2025 (Projected)
Men 2025 (Projected)
& RPR s SRR iy S e e 3/9/2022
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5 mile radius near Manor, TX 78653: Age Comparison

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

5 miles

30.1

30.4

Il 2020
2025 (Projected)
Population by Age chitdren |
This chart breaks down the population of 18.4%
;2;";15:;:? S.g'jocl;;msAmerican Tweens _
Community Survey via Esi, 2020 5.4%
Lt Fcp o Al reers
B 2020 10.7%
20 ) 2cc |
14.6%
17.0%
13.7%
%1%
6.8%
3.2%
Over 80 - 1.1%
1.1%
@ RPR R R i 3912022
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5 mile radius near Manor, TX 78653: Marital Status Comparison

Married / Unmarried Adults
Ratio

This chart shows the ratio of maried to
unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
B Veried
Unmarried

3mies soz

5 miles [EiFE 51.8%

Married

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Amiles EEELE

5 miles [

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

5 miles

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Amiles BN

5 miles EAES

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Imiles [EEELE

5 miles BEEH

& RPR
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5 mile radius near Manor, TX 78653: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

£94,000

5 mites |

$91,564

Median Household Income

This chart shows the median household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

£80,780

s miles S

573,822

Per Capita Income
This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

$27,760

5 mites |

$27,079

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Imiles FEIREIE
5 miles =GR
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

I Travis County
B Texas
USA
Employment Count by Education
InduStry Health Care and Social Assistance

This chart showsindusiriesin an area
and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2020

Update Frequency: Annually

Manufacturing

Construction

Retail Trade

Professional, Scientific and Technical
Transportation and Warehousing

Public Administration

Accommodation and Food

Other

Finance and Insurance

Administrative Support and Waste Management
Whaolesale Trade

Information

Real Estate, Rental and Leasing

Mining

Utilities

Agriculture, Forestry, Fishing and Hunting
Arts, Entertainment and Recreation

Business Management

1,388
1,187
1,107
503

831

& RPR
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5 mile radius near Manor, TX 78653: Education Comparison

Less than 9th Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Imiles EEEA

5 miles &L

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement issome high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3miles Qg

5 miles L&D

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispasing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3miles [BEES

5 miles BRES

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

2miles [EkRLA

5 miles ks

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement issome
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3 miles

5 miles

& RPR
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Associate Degree 3miles R0

This chart shows the percentage of 5 miles EEEC
people in an area whose highest
educational achievement isan associate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Bachelor's Degree 3 miles

This chart showsthe percentage of 5 miles EaEC
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Grad/Professional Degree ERITEN 12.1%

This chart shows the percentage of 5 miles
people in an area whose highest

educational achievement isa graduate

or professonal degree, compared with

other geographies.

Data Source: U.S. Census American

Community Survey via Esi, 2020

Update Frequency: Annually

i Copyright 2022 Real Property Re LLC. All Rights Reserved.
a RPR P formetion isto'ng gua'aﬁeed%mmsing Oplrs);or’(unit%s 3/9/2022
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5 mile radius near Manor, TX 78653: Commute Comparison

Average Commute Time

This chart shows average commute times
to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

<5 Minutes
5-10 Minutes
10-15 Minutes
15-20 Minutes
20-25 Minutes

23-30 Minutes RS
B Agregated Places 30-35 Minutes [RRCD
3540 Minutes RERES
4045 Minutes RERES
=90 Minutes m
How People Get to Work Drive Alone
This chart shows the types of Carpool [RERES

transportation that residents of the area
you searched use for their commute, by
percentage of an area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Work at Home

Bus

0.7%

Public Transit I 0.7%

4.1%

Update Frequency: Annually Motorcycle | 0.3%
B Aggregated Places walk | 0.3%
Other | 0.1%
i Copyright 2022 Realtors Pr R LLC. All Rights Reserved.
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5 mile radius near Manor, TX 78653: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

+18.2%

Median Listing Price

This chart displays the median lising
price for homesin this area, the county
and the date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

Travis County EssERst
Texas [EsSEUNN]
(WY 5135,000

12 mo. Change in Median
Listing Price

This chart displaysthe 12-month change
in the median listing price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

LISA EERE

& RPR
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Traffic Counts

INE” @)
Jollyville 130
L Pflugerville
Wells Branch
1183
35)
@
Dessau
NORTH AUSTIN
O,
Qg 183 @g
55
290 Daffan
@ WINDSOR PARK
CENTRAL AUSTIN
@
Austin
343 Hornsby Bend
289
Daily Traffic Counts: Up 6,000 / day 6,001 — 15,000

A
57,410

2021 Est. daily
traffic counts

Street: US Highway 290

Cross: Manor Middle School
Rd

Cross Dir: SW
Dist: 0.16 miles

Historical counts

A
54,202

2021 Est. daily
traffic counts

Street: Pickle Parkway
Cross: E Hwy 290 Svc Rd
Cross Dir: SE

Dist: 0.15 miles

Historical counts

Cele

Webberville

Keyboard shortcuts

30,001 -50,000 4 50,001 —100,000 4 Over 100,000/ day

4. 15,001 — 30,000

A
52,226

2021 Est. daily
traffic counts

Street: US Highway 290
Cross: N San Marcos St
Cross Dir: SW

Dist: 0.19 miles

Historical counts

Coupland

Qauvarcvilla

45,172

2021 Est. daily
traffic counts

Street: Manor Expressway
Cross: Tx Hwy 130 Svc Rd
Cross Dir: SW
Dist: 0.1 miles

Historical counts

Map data ©2022 Google

McDade

Terms of Use  Report a map error

45,027

2021 Est. daily
traffic counts

Street: US Highway 290
Cross: FM 973

Cross Dir: W

Dist: 0.13 miles

Historical counts

2019 A 53,846 AADT 2019 A 51,848 AADT 2019 43,994 AADT 2019 44,701 AADT
2019 A 59,089 AADT
2018 A 51,658 AADT 2018 A 51,848 AADT 2018 44,215 AADT 2018 44,701 AADT
2018 A 54,210 AADT
NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)
Copyright 2022 Realtors Property Resource® LLC. All Rights Reserved.
& RPR e B B ot oo (Y 3/9/2022
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@
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AL AUSTIN

D
tin
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Spencer Collins | Broker
Texas Real Edtate License: 345335

MCALLISTER
SASSOCIATES

REAL ESTATE SERVICES

Work: (512) 536-7829 | Mobile: (512) 789-0909 |
Fax: (512) 472-2905

Main: spence@matexas.com
Broker: http://www.matexas.com/people/spence-collins

McAllister & Associates

201 Barton Springs Road
Austin, TX 78704
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Criteria Used for Analysis
Incore: Incorre: Incorre: Incomre: Incorre:
Median Household Householder Age 25- Householder Age 35- Householder Age 45- Householder Age 55-
Income 34 4 54 64
$66,046 $66,249 $74,244 $71,591 $64,678
Consumer Segmentation
Life Mode Urbanization
What are the Ethnic Enclaves Where do people Suburban Periphery

people like that

Established diversity—young, Hispanic homeowners

like this usually

Affluence in the suburbs, manied couple-families,

live in this area? : o live?
with families longer commutes

Top Tapestry Up and Coming American

Segments Families Dreamers Green Acres Down the Road Middleburg

% of Households 5,648 (68.4%) 1,329 (16.1%) 485 (5.9%) 450 (5.5%) 142 (1.7%)

Lifestyle Group Ethnic Enclaves Ethnic Enclaves Cozy Country Living Rustic Qutposts Family Landscapes

Urbanization Group Suburban Periphery Urban Periphery Rural Semirural Semirural

Residence Type Single Family Single Family Single Family Mobile Homes Single Family

Household Type Manied Couples Manied Couples Manied Couples Manied Couples Manied Couples

Average Household Size 3.1 3.16 2.69 2.74 2.73

Median Age 30.7 31.8 43 34.3 35.3

Diversity Index 72.4 83.3 24 70.5 46.3

Median Household Income $64,000 $48,000 $72,000 $36,000 $55,000

Median Net Worth $96,000 $53,000 $226,000 $30,000 $89,000

Median Home Value $174,000 $130,000 $197,000 $104,000 $158,000

Homeownership 741 % 65 % 86.7 % 66.4 % 743 %

Employment Professonal or Servicesor Professonal or Servicesor Professonal or
Services Adminigtration Management Adminigtration Services

Education College Degree High School Graduate  College Degree High School Graduate  College Degree

Preferred Activities Visit theme parks, zoos Own feature-ich cell Are member of Visit chat rooms; play ~ Buy children'stoysand
. Contract for home phones. Pay bills, veterans club, gamesonline . Go clothes. Go hunting,
and landscaping socialize online. fratemal order . Do hunting, fishing. bowling, target
ervices home improvement shooting.

projects.

Financial Hold student loans, Spend money Bank pay billsonline  Prefer convenience of ~ Camry some debt;

mortgages carefully; buy frozen meals, fast food  invest for future
necessties

Media Go online to shop, Listen to urban or Watch TV by satellite ~ Watch Animal Planet ~ Watch country,
bank, for Hispanic radio on satellite TV Chrigian TV channels
entertainment

Vehicle Own late-model One or two vehicles Own truck'SUV Bought used vehicle Own trucks, SUVs
compact car, SUV last year

& RPR R e B g e (Y 3/9/2022
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Thisisthe In thisarea In the United States
(o) (o)

#1 68.4% 2.5%

dominant segment of householdsfall of householdsfall

for this area into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

Up and Coming Families is a marketin « New suburban periphery: new familiesin new
transition--residents are younger and hof’s " S’bd""?ons .
more mobile and ethnicallydiverse than ~ « Building began in the housing boom of the

) . i 2000s and continuesin this fast-growing
the previous generation. They are martet.
af“?"uous’ working h?rd to get ahead' a'_"d o Single-family homeswith a median value of
willing to take some risks to achieve their $174,000 and a lower vacancy rate.
goals.. The reoe§sion has impacted their « The price of affordable housing: longer
financial well-being, but they are commute times.
optimistic. Their homes are new; their
families are young. And this is one of the
fastest-growing markets in the country.

Socioeconomic Traits
o Education: 66% have some college education
or degree(s).

o Hard-working labor force with a participation
rate of 71% and low unemployment at 7%.

¢ Most households (63%) have two or more
workers.

o Careful shoppers, aware of prices, willing to
shop around for the best dealsand open to
influence by others opinions.

o Seekthe latest and best in technology.

¢ Young familiesill feathering the nest and
edablishing their style.

Market Profile

Rely on the Intemet for entertainment,
information, shopping and banking.

Prefer imported SUVs or compact cars, late
models.

Carry debt from credit card balances to student
loans and mortgages, but also maintain
retirement plans and make charitable
contributions.

Busy with work and family; use home and
landscaping servicesto save time.

Find leisure in family activities movies at
home, tripsto theme parks or the zoo, and
sports, from backpacking and baseball to
weight lifting and yoga.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

& RPR
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About this segment

American Dreamers

Thisisthe

#2

dominant segment
for this area

In thisarea

16.1%

of householdsfall
into this ssgment

In the United States

1.5%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Located throughout the South and West,
most American Dreamers residents own
their own homes, primarily single-family
housing--farther out of the city, where
housing is more affordable. Median
household income is slightly below
average. The majority of households
include younger married-couple families
with children and, frequently,
grandparents. Diversityis high; many
residents are foreign born, of Hispanic
origin. Hard work and sacrifice have
improved their economic circumstance as
they pursue a better life for themselves
and their family. Spending is focused
more on the members of the household
than the home. Entertainment includes
multiple televisions, movie rentals and
video games at home or visits to theme
parks and zoos. This market is connected
and adept at accessing what they want
from the Internet.

Our Neighborhood

o American Dreamers resdents are family-centric
and diverse. Mogt are manied couples with
children of all agesor single parents;
multigenerational homes are common.

o Average household size ishigher than U.S.
average at 3.16.

o Resdentstend to live further out from urban
centers-more affordable single-family homes
and more elbow room.

e Tenure isdightly above average with 65%
owner occupancy; primarily single-family
homeswith more mortgages and dightly
higher monthly costs.

e Three quarters of all housing were built since
1970.

¢ Many neighborhoods are located in the urban
periphery of the largest metropolitan areas
across the South and West.

o Mog households have one or two vehicles
available and a longer commute to work

Socioeconomic Traits

« While nearly 16% have eamed a college
degree, the majority, or 63%, hold a high
school diploma only or spent some time at a
college or universty.

o Unemployment is higher at 10.7%; labor force
participation isalso higher at 67%.

o Most American Dreamers residents derive
income from wages or salaries, but the rate of
poverty isa bit higher in this market.

e They tend to spend money carefully and focus
more on necessities.

e They are captivated by new technology,
particularly feature-rich smartphones.

o Connected: They use the Intemet primarily for
socializing but also for convenience, like
paying billsonline.

Market Profile

o \When dining out, these resdents favor fagt-
food dining places such as Taco Bell or
Wendy's aswell asfamily-friendly restaurants
like Olive Garden, Denny's or IHOP.

o Cell phones are preferred over landlines.

« Favorite channelsinclude Animal Planet,
MTV, Cartoon Network, and Disney, aswell as
programming on Spanish TV.

¢ Resdentslisten to urban or Hispanic radio.

o During the summer, family outingsto theme
parks are especially popular.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

& RPR
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Thisisthe In thisarea In the United States
(0) (o)

#3 9.9% 3.2%

dominant segment of householdsfall of householdsfall

for thisarea into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

The Green Acres lifestyle features country « Rural enclavesin metropolitan areas, primarily
liing and self-reliance. They are avid do-it- g”;vtvﬁ’éﬂgigeéﬁﬂﬂ?;homesW‘th acreage,
yourselfers, maintaining and remodeling

their homes, with all the necessary power * th.e past 10_years . . )
tools to accomplish the jobs. Gardening, y ﬂggilae‘nfe\‘g]'& g}"g%?%%‘op'ed housing, with a
especially growing vegetables, is also a o

priority, again with the right tools, tillers, * mg‘;’ﬁm‘;‘,”ﬂ;,gg‘?"'y maried couples
tractors and riding mowers. Qutdoor living

also features a variety of sports: hunting
and fishing, motorcycling, hiking and
camping, and even golf. Self-described
consenvatives, residents of Green Acres °
remain pessimistic about the near future = *
yet are heavilyinvested in it.

Socioeconomic Traits

Education: 60% are college educated.

Unemployment islow at 6%; labor force
participation rate ishigh at 67.4%.

o Income isderived not only from wages and
salaries but also from self-employment (more
than 15% of households), investments (30% of
households), and increasingly, from retirement.

e They are cautious consumerswith a focuson
quality and durability.

o Comfortable with technology, more as a tool
than a trend: banking or paying billsonline is
convenient; but the Intemet is not viewed as
entertainment.

o Economic outlookis professed as pessimistic,
but consumers are comfortable with debt,
primarily as home and auto loans, and
investments.

Market Profile

Purchasing choicesreflect Green Acres
residents country life, including a variety of
vehicles from trucks and SUVsto ATVsand
motorcycles, preferably late model.

Homeowners favor DIY home improvement
projects and gardening.

Media of choice are provided by satellite
senvice, radio and televison, also with an
emphasis on country and home and garden.

Green Acres residents pursue physical fitness
vigoroudy, from working out on home exercise
equipment to playing a variety of sports.

Residents are active in their communities and
a variety of social organizations, from fratemal
orders to veterans clubs.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

& RPR
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About this segment

Down the Road

Thisisthe

#4

dominant segment
for this area

In thisarea

5.5%

of householdsfall
into this ssgment

In the United States

1.1%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Down the Road is a mix of low-density,
semi-rural neighborhoods in large
metropolitan areas; half are located in the
South, with the rest chieflyin the Westand
Mdwest. Amost half of householders live
in mobile homes; approximately two-fiths
live in single-familyhomes. These are
younger, diverse communities, with the
highest proportion of American Indians of
any segment. These family-oriented
consumers value their traditions. Workers
are in senice, retail trade, manufacturing
and construction industries, with higher
proportions in agriculture and mining,
compared to the U.S. in general. This
market has higher unemployment, much
lower median household income and
home value, and a fifth of households with
income below poverty level.

Our Neighborhood

o Two-thirds of households are owned.

o Family market, primarily maried couples or
sngle-parent households.

e Close to half of all householdslive in mobile
homes.

o Fourfifths of householdswere built in 1970 or
|ater.

o About 18% of owned homes are valued under
$50,000 (more than three timesthe U.S.
percentage).

Socioeconomic Traits

¢ Education completed: 37% with a high school
diploma only, 38% with some college
education or a degree.

o Unemployment rate is 11.6%, higher than the
U.S. rate.

o Labor force participation rate is 59.6%, dightly
lower than the U.S.

o Family-oriented, outgoing consumers; they
place importance on preserving time-honored
customs.

e They put a premium on convenience rather
than health and nutrition.

Market Profile

Purchased a used vehicle in the pagt year,
likely maintaining the vehicle themselves.

Routinely stop by the convenience store to
purchase a lottery ticket.

Participate in fishing and hunting.
Vist chat roomsand play gamesonline.

Ligten to the radio, especially at work with a
preference for rap, R&B and hip-hop music.

Enjoy programs on Animal Planet, typically
watching via satellite dish.

Often prepare quickmeals, usng packaged or
frozen dinner entrees.

Favorite fast food: pizza.

Frequent Walmart for all their shopping needs
(groceries, clothing, phamacy, etc.).

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

& RPR
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About this segment

Middleburg

Thisisthe

#5

dominant segment
for this area

In thisarea

1.7%

of householdsfall
into this ssgment

In the United States

2.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Mddleburg neighborhoods transformed
from the easy pace of country living to
semi-rural subdivisions in the last
decade, when the housing boom reached
out. Residents are conservative, family-
oriented consumers. Still more country
than rock and roll, they are thrifty but willing
to carry some debt and are already
investing in their futures. Theyrelyon their
smartphones and mobile devices to stay
in touch and pride themselves on their
expertise. They prefer to buy American and
travel in the U.S. This market is younger
but growing in size and assets.

Our Neighborhood

o Semi-ural localeswithin metropolitan areas.

o Neighborhoods changed rapidly in the
previous decade with the addition of new
single-family homes.

o Include a number of mobile homes.

« Affordable housing, median value of $158,000
with a low vacancy rate.

e Young couples, many with children; average
household sze is2.73.

Socioeconomic Traits

o Education: 66% with a high school diploma or
some college.

e Unemployment rate lower at 7.4%.

o Labor force participation typical of a younger
population at 66.7%.

o Traditional values are the nom here—faith,
country and family.

o Prefer to buy American and for a good price.

« Comfortable with the latest in technology, for
convenience (online banking or saving money
on landlines) and entertainment.

Market Profile

¢ Resdentsare partial to trucks, SUVs, and
occasionally, convertibles or motorcycles.

o Entertainment is primarily family-oriented, TV
and movie rentals or theme parks and family
restaurants.

o Spending priorities also focus on family
(children's toys and apparel) or home DIY
projects.

o Sportsinclude hunting, target shooting,
bowling and baseball.

¢ TV and magazines provide entertainment and
information.

o Media preferencesinclude country and
Chrigtian channels.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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7 mile radius near Manor, TX 78653: Population Comparison

Total Population Aggregated Places ; 40,502
This chart shows the total population in 52,818
an area, compared with other Travis G | | 297 442
geographies ravis County /292,
Data Source: U.S. Census American 1,444,564
Community Survey via Esi, 2020 Texas - 20,443,411
Update Frequency: Annually

31,853,753
—po ey

2025 (Projected)
343,570,835

Population Density Aggregated Places  [SRNN

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

Travis County

Texas

UsA

377.8

1412.0

1194

Population Change Since 2010

This chart shows the percentage change
in area's population from 2010 to 2020,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Aggregated Places

Travis County

| ;El

30.41%

Texas
Update Frequency: Annually
8.19%
B 2020
US4
2025 (Projcte) [2ee% ]
3.93%
Total Daytime Population Aggregated Places | 23,043
Travis County | 1,424,306

This chart shows the number of people
who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
M Aggregated Places

Texas

UsA

29,209,248

328,656,849

|
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Daytime Population Density

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B Aggregated Places

Aggregated Places iz

Travis County
Texas

LUSA

108.5

90.5

Average Household Size

This chart shows the average household
size in an area, compared with other
geographies.

Aggregated Places

Travis County

3.21

Data Source: U.S. Census American 2.50
Community Survey via Esi, 2020 T
Update Frequency: Annually

279
s oy ]

2025 (Projected)

2.60
Population Living in Family Aggregated Places | 35250
Households 46,003
This chart shows the percentage of an Travis County | 930,347
area’s population that livesin a
household with one or more individuals 1,040,870

related by birth, maniage or adoption,

compared with other geographies. Texas - 24,193,392
Data Source: U.S. Census American 26,203,567
Ly Suneyia S 2020 Useoessamss
Update Frequency: Annually
269,076,687

Il 2020

2025 (Projected)
Female / Male Ratio Aggregated Places BN -
This chart shows the ratio of femalesto 50.7% 49.3%
malesin an area, compared with other i
il Travis county | 5
Data Source: U.S. Census American 49,99 50.1%
Sy v o 2% e
Update Frequency: Annually

50.4% 49.6%

e 20 vs X

Men 2020

Women 2025 (Projected) 50.7% 49,3%,

Men 2025 (Projected)

’ Copyright 2022 Realtors Property R LLC. All Rights Reserved.

a RPR P ormetion istur\gguaaﬁeed%masing Oplrs);or’(unit?fs @ 3/9/2022



board

of ‘ Trade Area Report

7 mile radius near Manor, TX78653

7 mile radius near Manor, TX 78653: Age Comparison
Aggregated Places - [N

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

31.6

B 2020 354
225 (Priect oy
38.2
Population by Age chitdren |
This chart breaks down the population of 17.5%
o s 06, Cormsrrercan "
Community Survey via Esi, 2020 5.1%
Il 2020 10.2%:
225 Pt gy
13.6%
17.0%
13.7%
8.7%
7.7%
4.0%
Over 80 -
1.6%
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7 mile radius near Manor, TX 78653: Marital Status Comparison

Married / Unmarried Adults
Ratio

This chart shows the ratio of maried to
unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
B Veried
Unmarried

Aggregated Places
Travis County
Texas

LUSA

50.6%

54.8%
48.7%

50.3%

Married

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places
Travis County
Texas

UsSA

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places [

Travis County
Texas

LUSA

40.8%

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places

Travis County
Texas

UsSA

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places
Travis County
Texas

LUSA
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7 mile radius near Manor, TX 78653: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

Aggregated Places

Travis County

Texas

USA

$98,011

$118,857

£06,746

598,599

Median Household Income

Aggregated Places

This chart shows the median houseshold §79,632
e e, 2roa: compared wilh offer Travis County [
geographies ravis County
Data Source: U.S. Census American £34,110
conmLnty Suvey via £, 2020 Tecas [
Update Frequency: Annually
$67,509
e b vs:
2025 (Projected)
£60,133
Per Capita Income Aggregated Places . RN

This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

Travis County

Texas

Usa

£30,407

£46,770

£34,166

£37,561

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places
Travis County
Texas

UsA

j 566,885

§79,620

§66,422

£65,402
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

I Travis County
M Texas
USA
Employment Count by Education [l
InduStry Construction ReSli

This chart showsindusiriesin an area
and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2020

Update Frequency: Annually

Health Care and Social Assistance
Manufacturing

Retail Trade

Public Administration

Professional, Scientific and Technical
Accommodation and Food
Transportation and Warehousing

Other

Administrative Support and Waste Management
Finance and Insurance

Whaolesale Trade

Information

Real Estate, Rental and Leasing

Utilities

Mining

Agriculture, Forestry, Fishing and Hunting
Arts, Entertainment and Recreation

Business Management

2,074
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1,442

1,351
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7 mile radius near Manor, TX 78653: Education Comparison

Less than gth Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places [FELS
Travis County BEEES

Texas &L

usa ERLA

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places

(=]
)

Travis County BEEEA
Texas ERES
sa

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispassing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places

Travis County

Texas

UsSA

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

21.6%

Aggregated Places

[y

L
i o
La )
-8 &
=

Travis County

Texas

UsA

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places
Travis County

21.5%

Texas
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Associate Degree Aggregated Places
This chart shows the percentage of Travis County
people in an area whose highest T

. . . . EXas
educational achievement isan associate
degree, compared with other Usa
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Bachelor's Degree Aggregated Places
This chart shows the percentage of Travis County
people in an area whose highest Texas
educational achievement isa bachelor's

degree, compared with other sa
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Grad/Professional Degree Aggregated Places

This chart shows the percentage of Travis County
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with sa
other geographies.

Data Source: U.S. Census American

Community Survey via Esi, 2020

Update Frequency: Annually

Texas
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7 mile radius near Manor, TX 78653: Commute Comparison

Average Commute Time

This chart shows average commute times

to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

<3 Minut
5-10 Minut

A 1.5%

A 4.6%

10-15 Minutes BrikEH

15-20 Minutes REXES

20-25 Minutes R

23-30 Minutes [peEE

B foreptc Poes

60-90 Minutes REleSS

=90 Minutes m
How People Get to Work orive Alone - [
This chart shows the types of Carpool
transportation that residents of the area Work at H
you searched use for their commute, by ork at Home
percentage of an area's population. Walk
Data Source: U.S. Census American
Community Survey via Esi, 2020 Motorcycle
Update Frequency: Annually Bus
Bl Aggregated Places Public Transit I 0.4%
Other | 0.1%
’ Copyright 2022 Realtors Property R LLC. All Rights Reserved.
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7 mile radius near Manor, TX 78653: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

+18.2%

Median Listing Price

This chart displays the median lising
price for homesin this area, the county
and the date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

Travis County EssERst
Texas [EsSEUNN]
(WY 5135,000

12 mo. Change in Median
Listing Price

This chart displaysthe 12-month change
in the median listing price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

LISA EERE
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Traffic Counts

INE~ 3
Jollyville 130
L Pflugerville
Wells Branch
55/
©)
Dessau
NORTH AUSTIN
O,
Qg 183 @g
55
290 Daffan
@ WINDSOR PARK
CENTRAL AUSTIN
1354
Austin
343 Hornsby Bend
259
Daily Traffic Counts: Up 6,000 / day 6,001 — 15,000

57,410

2021 Est. daily
traffic counts

Street: US Highway 290

Cross: Manor Middle School
Rd

Cross Dir: SW
Dist: 0.16 miles

Historical counts

54,202

2021 Est. daily
traffic counts

Street: Pickle Parkway
Cross: E Hwy 290 Svc Rd
Cross Dir: SE

Dist: 0.15 miles

Historical counts

New Sweden
Manda

Kimbro

Webberville

A 15,001 - 30,000

52,226

2021 Est. daily
traffic counts

Street: US Highway 290
Cross: N San Marcos St
Cross Dir: SW

Dist: 0.19 miles

Historical counts

Keyboard shortcuts

30,001 -50,000

Coupland

[}
=3
=1

Qavarcvilla

45,172

2021 Est. daily
traffic counts

Street: Manor Expressway
Cross: Tx Hwy 130 Svc Rd
Cross Dir: SW
Dist: 0.1 miles

Historical counts

Map data ©2022 Google

McDade

Terms of Use  Report a map error

50,001 — 100,000 4 Over 100,000 / day

45,027

2021 Est. daily
traffic counts

Street: US Highway 290
Cross: FM 973

Cross Dir: W

Dist: 0.13 miles

Historical counts

2019 53,846 AADT 2019 51,848 AADT 2019 43,994 AADT 2019 44,701 AADT
2019 59,089 AADT
2018 51,658 AADT 2018 51,848 AADT 2018 44,215 AADT 2018 44,701 AADT
2018 54,210 AADT
NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)
Copyright 2022 Realtors Property Resource® LLC. All Rights Reserved.
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